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In recent years, the domestic expressing market develops rapidly, and becomes more 
and more competitive. In such an environment, on one hand, expressing companies 
need to focus on the market competition and market demand, on the other hand, they 
need to increase the intensity of the customer relationship management, thus,the team 
of managers emerges in the organizational structure, which aims to solve the above 
two issues. 
However, it is hard to manage the team which scattered in various 
regions.Strengthening it by meeting is obviously costs, summary information by  
paper reports or e-mail is inefficient, training the managers through classroom 
teaching is also inefficient, which gave birth to such a demand: that is  
informatization, which can communicate effectively between the administrator and 
the team. Through such an information system, we only need to verify the 
information,and thus we can count the efficiency of each manager and the market 
information. This article will explain the simple implementation of this feature by 
PHP and MySQL.This paper explores the design and implementation of the manager 
system with the project practice and the guidance of the tutors. Hoping this paper can 
take effects on some relative research. 
 


































































































































































































2.1.3 管理信息系统 MIS 的意义 








































































人力资源浪费，这是 MIS 发展相对成熟的阶段。 
从 EDPS 发展到 MIS，再发展到 DSS，我们可以看到管理信息系统一直力求
分析数据进而为决策提供依据，动机始终不变，但随着信息技术和管理科学的持
续进步，管理信息系统不断深入发展，持续扩大普及面，正朝着智能方向发展。 
2.1.5 管 理 信 息 系 统 在 企 业 中 的 应 用 

















可 以 简 单 地 快 速 提 出 预 判 结 果 。 
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